
Where do you rank?

youth culture research is proud to 
announce the results of its 2nd annual 
favourite beauty brands survey in the 
March Break issue of Vervegirl Magazine.

Survey: Do young Canadian women care? 
What are the key causes that motivate young 
women? If you align your brand with a cause – do 
they care? Why it's important for companies to 
talk about the causes they support and how this 
association affects young women.

Competition continues to 
grow in the beauty industry 

as young women become 
more aware of new brands. 

Do you have a burning question you'd like 
to ask young women?  This is a perfect time 
to contact joanna@youthculture.com to 
be included in our next survey and/or to 
receive a copy of the beauty survey results.

WHAT'S NEXT...

Youth Culture Research surveyed 900 young 
women between the ages of 14-24, to uncover 
their beauty regime and spending habits. 

Here’s what we discovered:

myth 
Young women are fickle and have no brand loyalty.
fact 
Young women are loyal to brands – in the last 2 years, 
most categories reported the same brand leaders year 
over year. 

myth
For young women, cost comes before quality when 
making beauty decisions. 
fact 
Our readers are definitely concerned about the quality 
of products they purchase and will spend more for 
optimal results.Vervegirl Magazine is scheduled to hit schools on 

February 24th and will also focus on the hottest 
trends, newest products and how to get glam looks 
for all types of Canadian, cultural beauties. Vervegirl 
will also feature unique careers in the beauty 
industry while highlighting beauty facts that will 
make a world of difference to our audience.
* Space closing January 15th 2010


